
renewalreport@gbassociates.ca

REPORT M
A

R
C

H
2

0
0

9RENEWAL

\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\

REPORT An Agency of the Government of Ontario

RENEWAL

A bold, new visual identity to complement the

iconic design of the new Ottawa Congress

Centre (OCC) was unveiled last month,

reflecting new branding for the facility and 

an unprecedented marketing position in

attracting conventions and events to Ottawa

from around the world. 

The new logo, corresponding to the 

innovative architecture of the new convention

centre,  is deliberately modern, unconvention-

al and compelling.  The sinuous and flowing

lines in the symbol represent core features of

the nation’s capital – the abundance of water

in its rivers and the Rideau Canal, reflected 

in the colour blue; the commitment to an 

environmentally-friendly building and 

operations, reflected in the colour green, and

the colour red at the crest is suggestive of

Ottawa’s place on the national stage. Like

the new facility, the logo has clear lines of 

circulation and orientation, transparency,

movement and connection.

New Brand for the OCC Heralds Bold, New Marketing Strategy 

“This new logo features a series of light 

gradations, similar to the extraordinary 

reflections we see in the waterfront in

Ottawa,” said Patrick Kelly, president of the

OCC.  “But it also reflects the design of the

building with its crystalline, glass exterior and

its openness. We truly believe that Ottawa

will host remarkable events in the future that

will help define the 21st century.”   

Continued on page 2…

(L-R) Jim Durrell, Chair of the OCC Board, Mary Pitt, OCC Board member, Minister Jim Watson, Minister of Municipal Affairs and Housing,
and Andrew Haydon, former OCC Board member share memories of past events at the OCC while celebrating the launch of the new brand
of the Ottawa Convention Centre. The government of Ontario provided $50 million in funding for the project



“The soft curves of the logo imply a safe, 

welcoming, service-inspired atmosphere 

within the new OCC,” said Jim Durrell, Chair

of the OCC Board. “I think it speaks well to

the gentle but dynamic ambiance of the city.” 

The new visual identity, suggestive of a tulip,

is the first explicit element of the new 

branding for the facility. 

A second key element is a minor name

change. A research study of key stakeholders

throughout North America resulted in a

change of designation for the new facility

from the Ottawa Congress Centre to the

Ottawa Convention Centre. Surveyed experts

in the field agreed that it was important to

specify the location of the site and that the

word “convention” adhered more closely to

recognized international industry standards. 

Beyond the visual identity and name, the

new brand heralds an innovative marketing

strategy that reaches, for the first time, into

American and European markets.  Given the

expansion of space and the inventive room

flexibility in the new building, the OCC 

marketing team has made significant inroads

into international meeting planner associations

who are keen to bring their conventions to

Ottawa for the first time. 

The Ottawa Convention Centre is currently

undergoing demolition with construction to

start in March 2009. The facility is on 

schedule, within budget, and set to open in

April 2011.

IMN Solutions, a Washington, DC corporation who coordinate all aspects of meetings,

travel and trade shows, is just one of many major organizations outside Canada whose

head is turned with great interest toward the OCC redevelopment project. 

“Ottawa as a destination will be at the top of our list, for the first time ever,” said Brian

Knapp, executive vice-president of IMN Solutions. “Ottawa is a gem that has not been

accessed before because of the limitations of the old facility. The city is uniquely beautiful

in all seasons, and the new convention centre is uniquely designed. We are very excited

about the potential that now exists, and the city should be as well.” 

Mr. Knapp added that the visibility both in and out of the new facility is a distinctive feature

that allows convention activity to be seen outside by passersby, while the interior allows 

for stunning views of Parliament Hill, the Rideau Canal, the National Gallery of Canada

and the downtown core. He also emphasized the priority now placed on green buildings

and environmentally-friendly operations at conventions and meetings by associations and 

organizations, a significant factor in the selection of a destination. 

“Once the big conventions start coming to Ottawa, word quickly spreads that the 

destination is unique, eco-friendly and desirable,” Mr. Knapp said. “The value of a large

convention is worth millions in facility rental, room rentals, and ancillary spending by the

visitors. In this economy, the timing to redevelop Ottawa’s convention facilities couldn’t

have been better.” 
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…New Brand continued New Markets Excited to Come to Ottawa
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(L-R) Jim Durrell, Chair of the OCC Board and Daniel Laliberté, Chair, Ottawa Tourism Board
mark the launch of the new OCC brand by signing a cooperation agreement that provides for
joint collaborative marketing efforts. The cooperation marks a major step forward in the 
establishment of an effective, dedicated collaborative to increase tourism and special events in
the city of Ottawa.



Ottawa Mayor Larry O'Brien extends 
his continued support of the OCC 
redevelopment project on behalf of the city
which provided $40 million towards the
construction project. Mayor O'Brien and
his Council have helped significantly in 
the redevelopment process through 
their support.
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• Demolition of the existing Ottawa
Congress Centre is underway and 
construction of the new facility will start in
the spring of 2009.  

• The Government of Canada and the
Government of Ontario have each 
contributed $50 million to the project.  The
City of Ottawa has also contributed $40
million and the Ottawa Convention Centre
will debt finance the remainder of the
money needed to cover the redevelopment. 

• This unique and historic project illustrates
the commitment of all levels of government
to work together to create economic stimu-
lus to help communities not only weather
the recession but emerge stronger from it.  

• Building the new Ottawa Convention
Centre (OCC) is an important infrastructure
project that will generate thousands of jobs
and millions of dollars in economic activity
in the short term.  

• The new convention centre will also 
provide the National Capital Region with
a competitive advantage so that when the
economy recovers, it will be well placed
to take advantage of the upturn by 
attracting more and larger conventions
than it has in the past.      

• The significant economic benefits the new
Ottawa Convention Centre will generate
for the region’s economy, particularly the
tourist sector, are summarized below.  

Benefits of a new Ottawa Convention
Centre -- Tourism & Hospitality Sector 

• It is estimated that, post-expansion, the
new OCC will attract thousands of 
out-of-town guests to the region, who will:

Update and Economic Highlights of the OCC Redevelopment Project

• Generate $82.4 million in annual revenues
and 1,992 Full-Time Employees (FTEs) in
the local tourism and hospitality industry; 

• Generate $14.2 million in sales and 
118 FTEs in the local retail industry; and

• Generate $11.3 million in revenues and
141 FTEs in local restaurants and bars.

Benefits of a new Ottawa Convention
Centre – Transportation Sector 

Both out-of-town and local event delegates
use Ottawa taxi, limousine, car rental and
shuttle services.  With its expanded 
operations the OCC will continue to support
the local transportation industry by: 

• Generating an additional $500,000
annually in local Airport Improvement Fees; 

• Generating $1.929 million annually in
revenues for local taxi companies;

• Generating $161,000 annually in tips 
for local taxi drivers;

• Generating 43 FTEs annually in the 
local taxi industry;

• Generating $1.78 million annually in 
revenues for local car rental companies;

• Generating $325,000 annually in 
revenues for local shuttle companies; and

• Generating $1.303 million annually in
gasoline sales.

Benefits of a new Ottawa Convention
Centre – Taxation Revenues 

One-Time Benefits of the OCC
Redevelopment 

• Federal income taxes and other 
contributions: $34.5 million 

• Ontario income taxes and other 
contributions: $10.7 million

• GST: $2.5 million

• PST:  $3.3 million

Ongoing Annual Benefits of the 
OCC Redevelopment

• Federal income taxes and other 
contributions: $16.8 million 

• Ontario income taxes and other 
contributions:  $5.1 million

• Municipal taxes:  $2.9 million

• GST: $1.4 million

• PST: $1.8 million

The new Ottawa Convention Centre will
open in April 2011 and is being built to meet
strict environmental standards.
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RENEWAL REPORT

CONTACT US

The RENEWALREPORT is a 

publication of the Redevelopment

Project Management Team for the

Ottawa Convention Centre.

Updates on every aspect of 

redevelopment including details on

demolition, construction, parking, 

traffic changes, building design 

and key milestones will be highlighted

in this regular newsletter.

You can access the newsletter at 

www.ottawaconventioncentre.com or

at gbassociates.ca

Contact Kathryn Hendrick at 

khendrick@rogers.com.

\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\ MARCH 2009 \\\\\\\\\\\\\\\\

A representation of the tulip-inspired
architecture, this logo features a series of light
gradations, referring to the extraordinary
reflections of waterfront, glass facade, and
openness of the new building. 

The historic canal waterway is alluded to with
the wave-like graphic on the lower half, also
imparting a sense of motion and momentum. 

The striking definitive form gives a modern,
contemporary feel that suggest accessibility,
transparency, movement and connection. It
also underlines the flexibility of spaces within
the centre. 

The soft curves of the logo imply a safe,
welcoming, service-inspired atmosphere within

The Creative Thinking Behind the New Logo

the OCC, as well as the gentle ambiance
of Ottawa 

The colour green reflects both green spaces
and environmental sensibilities which are core
to the redevelopment project. The red banner
at the top is representative of the national
stage. The blue reflects Ottawa’s historical

reliance on waterways and the use of boats
and vessels to transport people and products. 

The new tagline – Canada’s Meeting Place
elevates the facility to a national stage, and
suggests the new convention facility is a place
for Canadian and international leaders
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The sinuous and flowing lines in the symbol of the new OCC logo represent core features of
the Ottawa-Gatineau region - water, green space, and the capital city of Canada.

In February, Prime Minister Stephen Harper and Minister, of Transport, Infrastructure, and
Communities John Baird visited the OCC construction site as part of the federal government's
Building Canada infrastructure renewal program. The federal government provided $50 million
in funding to the OCC project which is on schedule and within budget. (L-R) Graham Bird, OCC
Development Advisor, Prime Minister Harper, Minister Baird, Jim Durrell, Chair of the OCC Board


